Paper / Subject Code: 27923 / M edia M anagement

Time: 2 %> Hours Total Marks: 75 Marks

Instructions:

1. All Questions are Compulsory

2. All Questions carry equal marks

3. Figures to the right indicate marks

A: FSTS aTE TH TUT: 75 70T

q-t:

1. 91 wer srfamt et

2. T WS AH 0T AT

3. SRS HTHEAT T[0T FoiaaTd

Ql.
Ql.

Ql.

A. What is the Fifth Estate? Explain its characteristics. (15 Marks)
A. TS | FRUIS! R T o RIS T8

OR
B. Identify and elaborate on the key contributors to media buying and selling.

Q1. B. ATEHHI=AT @EI-shlder S ATaTehed =T 3fieatr ST el Jiveh foreqa .
(15 Marks)

Q2. A. Explain the various media buying structures. (15 Marks)
Q2. A. faferer oresy @Et @G=qT WY .

OR
Q2. B. Which are the key factors to be considered for media segmentation? (15 Marks)
Q2. B. ATeAH faTSHTETS FIvTd HewT 9 fommd sidet utfesta?
Q3. A. Provide the steps for creating an effective media strategy. (15 Marks)
Q3. A. Tl AT LT0T qIR SHIOITATS=AT ITI=aT TI8 T,
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Q3. B. How do we create a budget for media campaigns? Which are the key elements to

keep in mind?

Q3. B. AT HITGHIGTS! STV Soie 8l AT &? AT A Heah v HATea?

(15 Marks)
Q4. A. What are the challenges faced by Indian media Business? (15Marks)
Q4. A. TRHRI HTEW SHTHTTEHI SHIUT STeeT e ?
OR

Q4. B. Success or failure of any campaign is completely dependent on the audience. Agree
or Disagree? Justify your stand using appropriate case studies. (15 Marks)
Q4. B. SHITTCTE! HIfgH=! AR FohalT STT2I=T & YUY YefehieR STaeial] 19 qrel Hend eI foh
HYEHA? A HH TSI ATTEA THEAT YHehel THel .

Q5. Write Short Notes on ANY THREE: (15 Marks)
VTR d-ar Hiew A forer:

A. Cinema Business in India

TRATd T =T ST

B. Mass Culture and Mass Media
S EEhd SATTOT A HifeA

C. Media Fragmentation

AT foEsT

D. Defining the Target Audience
AT SeFerart aieTioe ol

E. Plan Implementation

BISEICERESICI

49360 Page 2 of 2

954C92BCF612CDE4BEB7E3A 7TF80AEGS7



